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ARG Sales

Total sales - £4,250m

Year to March 2001

UK Home Shopping 
£1,540m 

(-5%)
Argos1

£2,387m 
(16%)

European Home Shopping 
£322m 
(5%)

1 Includes Argos Additions and jungle.com
Numbers in brackets is annual underlying growth in 2001



Objectives

• Develop Argos momentum

• Stabilise Home Shopping

• Pursue growth opportunities
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Hard goods

Argos Argos
Additions Direct Agency

Shared merchandise range

Fashion

Shared business support

HR / Finance IT e-commerce Financial Services Reality

Store Phone Internet Digital TV

Customers order via

ARG Multi-brand, Multi-channel Business



ARG Profit

Year to 31 March

Argos 160.8 137.4 (9.0)

Home Shopping UK 25.1 11.8 -

Financial Services 4.5 14.4 (8.0)

Home Shopping Europe 21.7 25.1

Total ARG operating profitTotal ARG operating profit 212.1212.1 188.7188.7 (17.0)(17.0)
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1 Argos Additions and jungle.com
2 After £11.5m of restructuring charges
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Source: British Retail Consortium / KPMG Monitor - like for like growth of non-food, non-clothing market  
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ARG Market Share

2000 2001

Source: ONS and ARG estimates
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Summary

• What customers want

• Potential for growth

• Competitive advantage

• Leveraging scale


