
Report to Society 2006

Anglo American

A climate
of change

Sustainable
development

Enterprise
development

Social
capital3

2
1



Highlights of 2006

$5.5bn $9.8bn $12.2bn $583m

EBITDA

US$m

02* 03* 04 05 06

4,792 4,785 7,031 12,1978,959

DIVIDENDS PER SHARE

US cents

02 03 04 05 06

36 39 51
67
75

33
6215 15 19 3328

• Special
• Final
• Interim

UNDERLYING EARNINGS PER SHARE

US$

02* 03* 04 05 06

1.25 1.20 1.87 3.732.58

UNDERLYING EARNINGS

By business unit $m By region %

• Americas 41
• South Africa 35
• Europe 11
• Rest of the world 13

• Platinum 1,265
• Diamonds 227
• Base Metals 2,647
• Ferrous Metals and Industries 583
• Coal 640
• Industrial Minerals 266
• Paper and Pac a in 274
• old 178



Coal

Business profile

Products and uses

Locations

Anglo American at a glance

Platinum

Business profile

Products and uses

Locations

Anglo American is a global
leader in mining, focused on
adding value for shareholders,
customers, employees and the 
communities in which
it operates.

The Group has a range of
high quality, core mining
businesses covering platinum,
diamonds, coal base and 
ferrous metals and industrial
minerals. We report on the 
Group’s managed business 
units described below.

Base Metals

Business profile

Products and uses

Locations

Ferrous Metals

Business profile

Products and uses

Locations



ExplorationIndustrial Minerals

Business profile

Products and uses

Locations

Paper and Packaging

Business profile

Products and uses

Locations
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Since our founding almost 90 years ago, 
we have established a proud tradition of 
not only delivering market-beating 
returns for our shareholders, but of 
benefiting the broader communities in 
the countries in which we operate. 

Delivering our 
strategic goals for 
a sustainable future
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At a glance: 

• Excellent financial performance

• Addressing energy and climate 
change at a strategic level

• Safety improvement remains a 
cornerstone



Companies cannot isolate 
themselves from the challenges 
of the world around them

3 
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Our sustainable development programme 
has become more deeply embedded in 
the company ethos during 2006. 

Making sustainable 
development principles 
core to doing business

At a glance: 

• Embedding sustainable 
business practice

• Working in partnerships

• Updating policies
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It has always been our policy in this 
Report to Society to focus on those 
companies in our portfolio in which 
we have a majority shareholding and 
a controlling interest. 

Setting
the
boundaries
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Anglo American is committed to 
operating in a profitable, sustainable and 
responsible way. We complied fully with 
the UK’s Combined Code on Corporate 
Governance in 2006.

Governance
and
transparency



10



11



12

Our products play an essential role in 
underpinning the quality of life of 
millions of people around the world. 
This was shown by record demand for 
commodities in 2006, which translated 
into record earnings for the Group. The 
value generated through the sales of 
these products is distributed principally 
to suppliers, employees, providers of 
capital and governments.

A solid 
economic
foundation

6,434
4,244

244
4,293
1,115

16,330

2,568
1,697

52
215
328

  
7,595
7,058

147
1,579

847

17,226
4,860
3,222

400
2,669
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Contributing
to national
wealth

Distributing 
benefits



14

Taxation
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Around the world, leading companies 
are working to ensure that communities 
and disadvantaged people are able to 
build sustainable futures off an economic 
foundation. The Group established Anglo 
Zimele in 1989 to promote economic 
participation and has used the experience 
gained to respond to the Mining Charter 
in South Africa and development 
challenges in Chile.

Building
economic
well-being



16

At a glance: 

• Focused on adding economic 
value

• Employees participating in 
 transformation 

• Building business value in Chile
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Lost-time injury and

Fatal injury frequency rates
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Safety is 
our first 
priority

Safety is our biggest challenge. We began 
a radical rethink of our approach to safety 
management in 2005. 
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At a glance: 

• Safety vision: zero harm

• Principles
• zero injury mindset
• no repeats
• follow the rules
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Our vision for 
occupational health 
is zero harm

We are committed to the prevention of 
occupational disease in all its forms at 
our operations. Our focus is on reducing 
exposure at source and, where possible, 
re-engineering processes or equipment to 
eliminate exposure to risk. Occupational 
health is part of overall employee wellness 
and we will be intensifying our efforts in 
the areas of general health and wellbeing. 



At a glance: 

• Our vision is zero harm

• Key risk areas are noise,
 dust, vibration

• Focus on reducing exposure, 
 re-engineering processes and
 equipment
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The Group’s human resources strategy 
focuses on building and developing 
a talented, skilled workforce working 
in supportive environments in which 
excellence is rewarded and innovation can 
flourish. We have over 125,000 permanent 
employees in more than 45 countries 
around the world. 

32%
9%
6%
9%

19%
24%

1%

78,000
2,000

34,000
1,000
6,000
4,000

Attracting
and developing
talent
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Developing key 
skills
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Investing in 
tomorrow
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Our Group response to the AIDS epidemic 
is centred in southern Africa, where 
approximately 60% of Anglo American 
employees were located in 2006. 

The benefits of 
providing ART 
outweigh the costs
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Economics
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At a glance: 

•  Estimated 23,500 employeesEstimated 23,500 employees 
are HIV-positive

•  11,400 employees on HIV11,400 employees on HIV
wellness programmes

•  4,600 employees on ART4,600 employees on ART



Understanding and responding to 
the concerns and priorities of local 
communities are significant elements in 
building trust and maintaining a social 
licence to operate, as well as securing 
continued access to land and resources. 

Community 
engagement

Maintaining our
social licence to 
operate
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Stakeholder 
engagement 
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Human rights 

Indigenous 
people
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Resettlement
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Corporate social 
investment
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At a glance: 

• Responding to community 
needs

• Voluntary initiatives

• Developing economic 
 connections
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During 2006, Group companies worked 
to entrench environmental management 
systems and ensure that we have the 
means to deliver against our targets. 
Activity focused on energy efficiency, 
reducing energy intensity, improving water 
management and continuing to evaluate 
operational biodiversity action plans.

Good environmental
management is 
essential for success
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At a glance: 

• Investing in new thinking

• Investing in performance 
improvement

• Focusing on future energy 
challenges

Air quality

Land use 
management
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Energy is a key 
strategic risk and 
opportunity

Total energy used million GJ

23
22
24
10
21

23
20
25
10
22

Climate change

Since 2003, when a Group-wide energy 
efficiency training programme and a 
pilot project were conducted, there has 
been an increasing focus on efficiency, 
energy security, the cost of energy and the 
reduction of carbon emissions. 
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At a glance: 

• Energy efficiency drive

• Reducing CO2 emissions through 
key projects

• Building clean coal partnerships
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At a glance: 

• Investments in new technology

• Pursuing CDM projects

• Spreading awareness
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Water crises beset the globe. Water is a 
strategic resource for the Group. Without 
it we can’t operate. Too much of it can 
impact on safety and production. Water 
is also a primary concern of communities 
around us. Water costs are rising and 
pollution and inadequate supply can lead 
to conflict, fines and clean-up costs.

At a glance: 

• Building better understanding
 of consumption

• Improving reporting

• Focused on solutions
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Improving 
stewardship 
of water
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Biodiversity conservation has been 
a cornerstone of our sustainable 
development strategy. A large number 
of biodiversity initiatives are undertaken 
across the Group, many of them in 
partnership with conservation bodies. 

Effective
management
of biodiversity
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At a glance: 

• Active biodiversity 
 protection projects

• Linking conservation and local 
economic development

• Involving communities 
 in conservation
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Mining has a big impact on the manmade 
environment through its products, the 
infrastructure that it builds, the technology 
applied and, of course, the waste products 
it generates. In line with our commitment 
to embed sustainable development in our 
business processes, we have worked at 
numerous levels to reduce our footprint 
and increase the benefits to the countries 
in which we operate.

Research and 
development

Using
innovation to 
reduce impact
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Waste 
management

At a glance: 

• Extending the boundaries of 
our approach

• Investing in innovation

• Finding economic opportunities
 in waste
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